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Medicaid

11.1%

11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

———— “sn Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 43.4 years old (10.9%

younger than average) and have a $42,294 (55.3% lower than average) annual household income.

» who use MEDICAID Low-Cost
or Free Health Coverage

49.1%

= Remainder of USA DMAs

48.5 49.0

Total Persons: 128,598,6... 133,575,8...
2 233,193,685 Men Men Women Women
. A Age:
Age Cell Demographics of Target vs. Market: per fos

18-20 21-24

USA USA Projection

Adults 18 or older 4 41 1

= who use MEDICAID Low-Cost or Free Health Coverage B USA

25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

m who use MEDICAID Low-Cost or Free Health Coverage HUSA
Scarborough R2 2025: Feb24-Jul25 Qual intab 2,525

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2025: Feb24-Mar25 Qual Intab 25,039

Type of health insurance: Medicaid
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I7.3% or 283,850 of MINNEAPOLIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 44.5 years old (8.8%
younger than average) and have a $56,458 (48.8% lower than average) annual household income.
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‘/(. .12.6% or 317,516 of ST. LOUIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
£ p=8§TL

Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 43.6 years old (11.6%

Medicaid younger than average) and have a $43,804 (56.4% lower than average) annual household income.
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Medicaid

I16.2% or 312,868 of CINCINNATI DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 39.9 years old (18.1%
younger than average) and have a $41,678 (58.5% lower than average) annual household income.
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7.4% or 140,719 of WEST PALM BEACH DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 43.6 years old (17.8%
younger than average) and have a $47,470 (53.3% lower than average) annual household income.
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11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 65.3% less likely to be a college
graduate, 54.4% less likely to work full-time, 55.5% less likely to be married, 33.5% more likely to be a

parent of 1 or more children under 18.
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7.3% or 283,850 of MINNEAPOLIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 52.7% less likely to be a
college graduate, 20.4% less likely to work full-time, 55.1% less likely to be married, 34.5% more likely to be
Medicaid a parent of 1 or more children under 18.
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12.6% or 317,516 of ST. LOUIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_(C ; Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 84.2% less likely to be a
w"

P college graduate, 50.6% less likely to work full-time, 54.5% less likely to be married, 62.7% more likely to be
Medicaid a parent of 1 or more children under 18.
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16.2% or 312,868 of CINCINNATI DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 67.3% less likely to be a
college graduate, 52.% less likely to work full-time, 61.9% less likely to be married, 21.7% more likely to be a
parent of 1 or more children under 18.
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Medicaid
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Employment: Adults 18 or older
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7.4% or 140,719 of WEST PALM BEACH DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 76.6% less likely to be a
college graduate, 71.% less likely to work full-time, 62.5% less likely to be married, 146.% more likely to be a
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Type of health insurance: Medicaid



11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/@ : Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 49.5% less likely to own their
r home, 19.8% more likely to own a lower valued home, 27.8% less likely to have a single-family home, 7.7%
Medicaid less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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Property
who use MEDICAID Low-Cost or Free Health Coverage mUSA who use MEDICAID Low-Cost or Free Health Coverage wUSA who use MEDICAID Low-Cost or Free Health Coverage mUSA

yZ4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
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Type of health insurance: Medicaid



7.3% or 283,850 of MINNEAPOLIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
_/é' E Msp Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 48.5% less likely to own their
w_c . - home, 16.1% more likely to own a higher valued home, 38.5% less likely to have a single-family home, 21.6%
Medicaid less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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Medicaid

less likely to have a dog.

12.6% or 317,516 of ST. LOUIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 48.5% less likely to own their
home, 54.8% more likely to own a lower valued home, 22.8% less likely to have a single-family home, 4.4%

m Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older
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68.9% Single Family House (unattached)
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16.2% or 312,868 of CINCINNATI DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 55.6% less likely to own their

home, 45.3% more likely to own a lower valued home, 39.8% less likely to have a single-family home, 29.2%
less likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Own/Rent/Other: Adults 18 or older
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7.4% or 140,719 of WEST PALM BEACH DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 51.8% less likely to own their

home, 13.5% more likely to own a lower valued home, 18.% less likely to have a single-family home, 43.2%
less likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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Medicaid

26.6% less likely to fly domestic past yr.

11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.2% more likely to look up D-
I-Y advice online, 30.8% less likely to always vote in local elections, 46.2% less likely to belong to a gym,

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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19.6% less likely to fly domestic past yr

7.3% or 283,850 of MINNEAPOLIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 12.4% less likely to look up D-
I-Y advice online, 11.8% less likely to always vote in local elections, 16.3% less likely to belong to a gym,

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

¥
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26.1%)

12.6% or 317,516 of ST. LOUIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 17.9% more likely to look up
D-I-Y advice online, 24.1% less likely to always vote in local elections, 55.2% less likely to belong to a gym,

48.6% less likely to fly domestic past yr
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16.2% or 312,868 of CINCINNATI DMA Adults 18 or older

£ =CIN

Medlca:d

22.1% less likely to fly domestic past yr.

use MEDICAID Low-Cost or Free Health Coverage.

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are .7% more likely to look up D-I-
Y advice online, 44.8% less likely to always vote in local elections, 62.8% less likely to belong to a gym,
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Past 12-months Domestic Airline Trips: Adults 18 or older
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7.4% or 140,719 of WEST PALM BEACH DMA Adults 18 or older use MEDICAID Low-Cost or Free Health...
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 2.9% less likely to look up D-I-
Y advice online, 39.2% less likely to always vote in local elections, 49.4% less likely to belong to a gym,
16.6% less likely to fly domestic past yr.
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Crilling - Gardening lawn Care  Swimming Bicyding Fehing Vuhlﬂ:er Belongto Boating Jogging- GmoupFitness  Bowling Sewing. Basketbal Klﬁu‘ Yoga-Pdates  Followa Adult Camping  Caregiverof Football Tennis Soccer Competitive Orgamized Hunting Softhall - Snow Skiing -
Outdoor [Flowersor Health Club or Running Class Crfts Backpacking ‘Weight Loss  Continuing Aging Parent Video Gaming  Road Race Baseball  Snowboarding
Cooking  Vegemables} Gym Progam  Education ar Relative 5%,
Marathon,
® who use MEDICAID Low-Cost or Free Health Coverage W WEST PALM BEACH ae)

WEST PALM BEACH DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 186
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Type of health insurance: Medicaid



W

.

Medicaid “sn

Past 30-days QSR Users: Adults 18 or older
s u Ltime
3 times

17 3%

4 times

5times

6 -9times

10times or more

14.6%

= who use MEDICAID Low-Cost or Free Health Coverage

Total Monthly QSR Users:
85.3%

musA

Avg. Monthly QSR Meals:
84.4%

11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.1% more likely to use QSRs
past mo., 20.% less likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past yr.,

| 129.4% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€

» 1time 16.5%
2 times 16.3%
AES —mm

10 times or more

# who use MEDICAID Low Cost or Free Health Coverage

Avy hly Sit-Down R ant Meals:
57.9% 72.4%

et I - “

mUSA
Total Monthly Sit-Down Restaurant Users:

Drank Past 30-d’ays. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

HUSA

# who use MEDICAID Low-Cost or Free Health Coverage

USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

(oﬁu

Bagel/  wangs/ m:m.: Steakhouse Upscale
:mu -:
® who use MEDICAID Low-Cost or Free Health Coverage:

Donut/ Burgers /

Bakery  sports Bar nmm

asian

nUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coverage 25.3%

us 19.6%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 72,234,125
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Sports Betting
Spa
93 04
Other Gambling Casinos visited past 12 months: Yes
» who use MEDICAID Low-Cost or Free Health Coverage mUSA
2,525
USA Projection Scarborough R1 2025: Feb24-Mar25 Qudl Intab 25,039

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who use MEDICAID Low-Cost or Free Health Coverage mUSA



0-days QSR Users: Adults 18 or older

Past 3

2 | 1time
i ]

2times

3 times

4 times

5 times

6 -9times

10times or more

= MINNEAPOLIS

# who use MEDICAID Low-Cost or Free Health Coverage

Total Jlggt; l;fsafy QSR Users: Avg. Monthly QSR Meals:

86.2%

e e AN
3,354 586

7.3% or 283,850 of MINNEAPOLIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.1% less likely to use QSRs
past mo., 16.3% less likely to use Sit-Down Restaurants past mo., 22.% more likely to use Casinos past yr.,

181.3% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& :

1time

21.7%

2 times

17.0%
13.3%

—e
%m—

® who use MEDICAID Low-Cost or Free Health Coverage

3 times

4 times

5 times

6-9times

10 times or more

B MINNEAPOLIS

Avg. hly sit-Down ant Meals:

Total Monthly Sit-Down Restaurant Users:
63.0% 75.3%

Any Type of Beer
Liguor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

= who use MEDICAID Low-Cost or Free Health Coverage
MINNEAPOLIS DMA Scarborough R2 2025: Aug24-Jul25

B MINNEAPOLIS

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

1.2
r.5%)
0.k .64
Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coverage (TSSO 27.8%

MINNEAPOLIS 12.5%

Chiness  mewitan  CoMee  Wings/ Bagel/  malian Steskhouse Upscale  indian/
House/ Burgers/ Doaut/ Thai/

Coffee Bar Sports Bar  Bakery Other

Asian

wwho Low-Cost or overage

z Past 12 months Casino Activities: Adults 180r older

1,230,826 31.6%

Slot Machines

Table Games (Craps, Poker, etc.)

Stage Show / Concert

Bar / Nightclub

W 9.8%
5.2%

Other Gambling s‘:‘;’g%

" r 8.0%
2.4%

# who use MEDICAID Low-Cost or Free Health Coverage
133

Upscale Restaurant

Sports Betting

S

o

Casinos visited past 12 months: Yes
= MINNEAPOLIS

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older
L L
Ee

|

Marijuana / Cannabis Cigarettes Vape

= who use MEDICAID Low-Cost or Free Health Coverage = MINNEAPOLIS



£

Medicaid

Past 30-days QSR Users: Adults 18 or older

, -* Ig 1time

3 times

4 times

5 times

6 -9times

10times or more

® who use MEDICAID Low-Cost or Free Health Coverage

5T, LOUIS

Total Jlggt% x;za!y QSR Users: Avg. Monthly QSR Meals:

12.6% or 317,516 of ST. LOUIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are .2% less likely to use QSRs past
mo., 37.6% less likely to use Sit-Down Restaurants past mo., 21.4% more likely to use Casinos past yr.,

155.5% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant
k)

sers: Adults 18 or older

16.9%

1time -

2 times

3 times

4 times

5 times

6-9times

10 times or more

W ST. LOUIS

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

I

Chinese  Mexican

Jdddisa

Coffee  Steakhouse Bag
Burgers/ House / ooy
sports ear Caffes Bar Bakery

e/ Upstale  sestood
utt

# who use MEDICAID Low-Cost or Free Health Coverage uST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coveroge  [SO/303I| 15.9%

ST. LouIS 18.0%

451,148

- 44.5% 71.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer =

33,056

41.2%

1,0

Domestic Light Beer pFrizerm i

Domestic Regular Beer

737,630 29.4%
658,897 26.2%

_ 32.1%

Wine

inported Besr - Vv
Microbrew / Craft Beer 8.6% '
# who use MEDICAID Low-Cost or Free Health Coverage mST. LOUIS
ST. LOUIS DMA Scarborough R2 2025: Aug24-Jul 25 Qual intab

Slot Machines

713371

28.4%

Table Games (Craps, Poker, etc.)

Bar [ Nightclub g =

Upscale Restaurant [ - .

148,283 5.9%
114,063 . H313

Eﬂ 4.4%
I L.7%

# who use MEDICAID Low-Cost or Free Health Coverage

Sports Betting
Stage Show / Concert

Spa

Other Gambling Casinos visited past 12 months: Yes

ST, LOUIS
207

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who use MEDICAID Low-Cost or Free Health Coverage =ST. LOUIS



‘(.
Medicaid
Past 30-days QSR Users: Adults 18 or older
<o g e

3 times
5 times 11 3%

6 -9times

19. 3%
16. 1%

= who use MEDICAID Low-Cost or Free Health Coverage ® CINCINNATE

TotalMonrth QSR Users: e Avg. Monthly QSR Meals:

e e - B

10times or more

16.2% or 312,868 of CINCINNATI DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are .2% more likely to use QSRs
past mo., 18.4% less likely to use Sit-Down Restaurants past mo., 8.7% more likely to use Casinos past yr.,

133.% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
w

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more
® who use MEDICAID Low-Cost or Free Health Coverage
Total Monthly Sit-Down Restaurant Users:

W CINCINNATI

Avg. hly sit-Down ant Meals:

Drank Past 30~days. Adults 18 or older

Any Type of Beer
Liguor

Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ili]ijiijd

weem, cmm; e peklon Vg ok
rgers |

Snm Bar

Sedl, Upels ey
onut /

:mu m niw mm

Asian

= who use MEDICAID Low-Cost or Free Health Coverage mCINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coverage  [HORTSONIY 33.5%

ancaman 18.9%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

564,386 29.2%

Bar / Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting

Stage Show / Concert

116,798
B
2.5%

641, 1%
1.2%

Other Gambling

Spa

Casinos visited past 12 months: Yes

= who use MEDICAID Low-Cost or Free Health Coverage
CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul25

u CINCINNATI

Qual Intab

m CINCINNATI

# who use MEDICAID Low-Cost or Free Health Coverage
304
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Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

=who use MEDICAID Low-Cost or Free Health Coverage = CINCINNATI



Past 30-days QSR Users: dlts 18 or older

1time
i |
2times
3 times
4 times
5 times
6 -9times

10times or more

Total Monthly QSR Users:
81.9%

8.9% |

10.4%

= who use MEDICAID Low-Cost or Free Health Coverage

= WEST PALM BEACH

Avg. Monthly QSR Meals:

92.3% more likely to smoke cigarettes.

7.4% or 140,719 of WEST PALM BEACH DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coveragé.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 7.8% more likely to use QSRs
past mo., 28.8% less likely to use Sit-Down Restaurants past mo., 22.8% less likely to use Casinos past yr,,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time

2 times

3 ¥imes -m

hﬂ!

4 times

5 times

6-9times

10 times or more

# who use MEDICAID Low-Cost or Free Health Coverage

W WEST PALM BEACH

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wiidisi.

Chinese  malan  Mexicn Steakhouse Wings/  Coffee

Upscsle  sexfood  indian /
Burgers | Mouse / Thai/

Sparts Bar Coffes Bar Other
Asian
AID Low-Cost or overage WWEST PALM BEACH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Lo Cost or Free Health Coverage: 20.7%

WEST PALM BEACH 16.8%

75.9% 52.0% 73.0%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who use MEDICAID Low-Cost or Free Health Coverage
DMA

WEST PALM BEACH

37.7%
662,172 _ 34.6%

463,209 24.2%
231,776 —22.6% - v
d82,3% 1
6.0% L]
' WEST PALM BEACH

Scarborough R2 2025: Aug24-Jun25

Qual intab

Slot Machines

387,589 : 20.3%
 —
1 5 7.5%
82,129 4.3%
E 3.0%

1.9%

3.2%
1.2%

# who use MEDICAID Low-Cost or Free Health Coverage
186

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Bar / Nightclub

Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes
= WEST PALM BEACH

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who use MEDICAID Low-Cost or Free Health Coverage = WEST PALM BEACH



11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
_/(C i Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 59.4% less likely to have a 401K,

52.4% less likely to have an Auto Loan, 56.9% less likely to Invest/Trade Stocks Online, 34.3% more likely to
pay with their Debit Card.

Medicaid

“ﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 52 ) 44.9%
IRA (Individual Retirement Account) ‘
Stocks or Stock Options
Mutual Funds

Money Market Funds g .
Bonds 10.55%

Other (Crypto / NFTs / Metals, etc.) 4%

s s

529 Plan / College Savings Plan 8.0% Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Awoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
—p— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
97k Account Morty Loan or Home
Second Home or Real Estate Property 7.8% gage ey Loon
w who use MEDICAID Low-Cost or Free Health Coverage mUSA = who use MEDICAID Low-Cost or Free Health Coverage mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service g
P 53 763,500 20.5%
Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

11.0%11.0% 10.2%
% 7.2%
L | e

Estate Planning I . -
MasterCard  ApplePay  CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

e ] o ]

o - ¥ *Past 12 Months) visa PayPal Debit Card Zelle Venmo
Divorce / Family Attorney E"lgli ( ) Express card Messenger
= who use MEDICAID Low-Cost or Free Health Coverage mUSA # who use MEDICAID Low-Cost or Free Health Coverage mUSA

usA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 2,525
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R1 2025: Feb24-Mar25 Qual Intab 25,039

Type of health insurance: Medicaid



=~

(&

Medicaid

pay w

ith their Debit Card.

7.3% or 283,850 of MINNEAPOLIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 45.4% less likely to have a 401K,

56.4% less likely to have an Auto Loan, 8.2% more likely to Invest/Trade Stocks Online, 63.9% more likely to

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

53.5%

IRA (Individual Retirement Account) 33.8%

Stocks or Stock Options

Mutual Funds

5.3%
Money Market Funds e
78.1%
sonds Fliim wix
5.9%
Other (Crypto / NFTs / Metals, etc.) 0.1%

529 Plan / College Savings Plan

,188%
8.4%

Financial Services Has and/or Uses: Adults 18 or older

ol . i

Checking  Debit or ATM Mobile Online Bill

6.7% 7-9% 6.5%

oo oy

savings Credit Card Online Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
= Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
s Account Mortgage Loan or Home
Second Home or Real Estate Property Emﬂ 7.0% e el LD:‘"
# who use MEDICAID Low-Cost or Free Health Coverage o MINNEAPOLIS » who use MEDICAID Low-Cost or Free Health Coverage = MINNEAPOLIS
Professional Services Used*: Adults 18 or older | "pryPast 3-Months Payment Methods Used: Adults 18 or older
Financial Planner
Tax Preparation Service
OnlineInvesting / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent [Earq 9.6% 9.2%
7 : 5% L2 2.8% 3.0%
Estate Planning fem s .. - - [ [a——"

"
Divorce / Family Attorney (*Past12 Months)

.729.6%
1.1%

® who use MEDICAID Low-Cost or Free Health Coverage

W MINNEAPOLIS

MINNEAPOLIS DMA Scarborough R2 2025: Aug24-jul25 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DebitCard  MasterCard Zelle

visA Venmo

Cash App Discover

Apple Pay

PayPal American

Express
m MINNEAPOLIS

Car
m who use MEDICAID Low-Cost or Free Health Coverage

133

Type of health insurance: Medicaid

Store Credit  Google Pay Square Cash  Facebook  Samsung Pay
d

Messenger



&

Medicaid

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

=11]!

mﬁﬂlnvestments Owned: Adults 18 or older

12.6% or 317,516 of ST. LOUIS DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 60.1% less likely to have a 401K,
67.% less likely to have an Auto Loan, 75.4% less likely to Invest/Trade Stocks Online, 23.2% more likely to pay
with their Debit Card.

4,218%
401,697 16.0%

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds  gtp % p—
7,110.2%
Bonds Py 1.2%
913.4% 103% g.1% 5.9%
Other (Crypto / NFTs / Metals, etc.) h 0.0% 22% 4.7%
& ) 0.1%
529 Plan l College Saiirigs Plan % 9.1% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property E&% Account Mortgage Loan or Home
6.3% Equity Loan
# who use MEDICAID Low-Cost or Free Health Coverage MST. LOUIS w who use MEDICAID Low-Cost or Free Health Coverage u ST. LOUIS
. . % | ey | .
Professional Services Used*: Adults 18 or older | gey'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service pasmea - TE
Financial Planner
OnlineInvesting / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant .7%
Real Estate Agent . 2.0%
7.4% 7.8%
: a4.2% 6.9% 4.4% 3.0%
estate parmive. ey 1 , ; - . . T e
< v 1.9% (*Past 12 Menths) visa PayPal Debit Card venmo MasterCard Zelle Apple Pay CashApp GooglePay Discover  Store Credit  American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.0% Card Express Messenger
® who use MEDICAID Low-Cost or Free Health Coverage mST. LOUIS m who use MEDICAID Low-Cost or Free Health Coverage mST. LOUIS

ST. LoUIS DMA

Scarborough R2 2025: Aug24-Jul25

Qual Intab 207

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid



>
Medicaid
ﬁ Investments Owned: Adults 18 or older
| o 4 A 3

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property

# who use MEDICAID Low-Cost or Free Health Coverage

16.2% or 312,868 of CINCINNATI DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 63.2% less likely to have a 401K,

65.6% less likely to have an Auto Loan, 73.1% less likely to Invest/Trade Stocks Online, 47.5% more likely to
pay with their Debit Card.

45.1%

1.2%

,3R7%
4.6%

B CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

5.6%
0.6%

i

1.1%
i

G BN s7%
el

Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

Auto Loan

Checking  Debit or ATM
Account card

Online Bill
Paying

Mohbile
Banking

Credit Card Online

Banking

Home
Mortgage

savings
Account

Money
Market
Account

= who use MEDICAID Low-Cost or Free Health Coverage u CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Estate Planning

Real Estate Agent

Divorce / Family Attorney

® who use MEDICAID Low-Cost or Free Health Coverage
Scarborough R2 2025: Sep24-Jul25

CINCINNATI DMA

18.7%

.9%
6.5%
101.1%
2.3%
0.4%

2.0%
0.6%

2.0%

(*Past 12 Months)

W CINCINNATI

Qual Intab 304

f'Past 3-Months Payment Methods Used: Adults 18 or older

Debitcard  MasterCard

18.6%

8.4%

1.4% 2.1%

- ass T
Facebook Samsung Pay
Messenger

American
Express.

mCINCINNATI

PayPal Cash App Apple Pay

Google Pay  Store Credit
Card

Discover  Square Cash

m who use MEDICAID Low-Cost or Free Health Coverage

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid



. 37.2%
Medicaid

7.4% or 140,719 of WEST PALM BEACH DMA Adults 18 or older use MEDICAID Low-Cost or Free Health...
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 71.3% less likely to have a 401K,

less likely to have an Auto Loan, 40.3% less likely to Invest/Trade Stocks Online, 46.7% more likely to

pay with their Debit Card.

lll‘»ﬁ,‘hvwestments Owned: Adults 18 or older

401K Plan T

701,600

IRA (Individual Retirement Account) X
Stocks or Stock Options

Mutual Funds

Money Market Funds

sonds e o
Other (Crypto / NFTs / Metals, etc.) :i 8.7%

Second Home or Real Estate Property

4.9%
8.1%

Financial Services Has and/or Uses: Adults 18 or older

& 47% 2.4%
L% Y ﬂm AGEE 7 e i 2
2 o ns e

Checking  Debit or ATM Mobile Online Bill Auto Loan

Savings Credit Card oOnline Home Money  Certificates of Personal Loan Home Studentloan Refinanced
et % Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
529 Plan / College Savings Plan 5% Account l:]:ljzr::‘e Mortgage
® who use MEDICAID Low-Cost or Free Health Coverage ™ WEST PALM BEACH » who use MEDICAID Low-Cost or Free Health Coverage ® WEST PALM BEACH
Professional Services Used*: Adults 18 or older | "pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 303931 % e
Financial Planner !
OnlineInvesting / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
16.4%
Real Estate Agent 10.7%10.1% 10.2%

Estate Planning

Divorce / Family Attorney m (*Past12 Months)
m who use MEDICAID Low-Cost or Free Health Coverage m WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 1

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook Samsung Pay
Messenger

Cash App American Discover  Square Cash

Express.
= who use MEDICAID Low-Cost or Free Health Coverage

MasterCard  Debit card Apple Pay

Venmo

Store Credit  Google Pay
Card

m WEST PALM BEACH

86

Type of health insurance: Medicaid



| Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 0 hours, 26

minutes and 22 seconds each week with All Forms of Media.
76.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 33 minutes each week

listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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minutes and 27 seconds each week with All Forms of Media.
82.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 8 hours and 36 minutes each week

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 13 hours, 40
g
Medicaid listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 3 hours, 50
minutes and 55 seconds each week with All Forms of Media.

78.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 8 hours and 1 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 3 hours, 38
minutes and 28 seconds each week with All Forms of Media.

67.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 5 minutes each week
listening to All Local AM/FM Radio, representing 6.4% of totaltime spent with all forms of Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 19 hours, 59
minutes and 8 seconds each week with All Forms of Media.

76.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 8 hours and 38 minutes each week
listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 4 hours, 33
‘/é minutes and 43 seconds each week with All Forms of Ad-Supported Media.

75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 12 minutes each week
Medicaid listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 9 hours, 54
minutes and 45 seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 39 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 8 hours, 50
minutes and 40 seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 44 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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<

Medicaid

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 10 hours, 27
_/( % minutes and 51 seconds each week with All Forms of Ad-Supported Media.
< =

67.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 6 hours and 54 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 3 hours, 18
minutes and 29 seconds each week with All Forms of Ad-Supported Media.
73.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 41 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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' Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 7 hours
and 30 minutes each day with All Forms of Ad-Supported Media. 75.2% listen to Local AM/FM Radio

for an avg. of 61.8 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 8 hours
and 16 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local AM/FM Radio

for an avg. of 65.7 minutes/day.

(Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)

Local AM/FM Radio

Banking/Financial/Real Estate (Websites/Apps)
Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Gas Stations/Convenience Stores

Local TV Stations

Non-Premium Cable TV Networks

Instagram

Netflix

Total Persons:

Forms of Media: Adults 18 or older

® who use MEDICAID Low-Cost or Free Health Coverage

who use MEDICAID Low-
Cost or Free Health
Coverage

= MINNEAPOLIS

ayerage Day)

Local TV Stations
117.5

Non-Premium Cable TV
Networks
91.6

Facebook

Billboards

& Signs
(Weekly
Drivers)

Local AM/FM Radio
737

(PPnonaJ & | Instagra
Work)... ]
30.8

Local TV Stations
110.9

Non-Premium Cable TV
Networks
95.9

Local AM/FM Radio
68.8

Facebook
473

Email/Text/IM/Z
oom,etc.

Netflix
293

Billboards &
Signs (Weekly
Drivers)
54.1

Search
(Google,
Bing, etc.)
29.1

NeW! Groc...

Instag

ram

(Personal &...

19.7

® who use MEDICAID Low-Cost or Free Health Coverage

®MINNEAPOLIS

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

m_sm
_am-

faverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

fSports pps)
Search (Google, Bing, etc.)
Local AM/FM Radio
Facebook

Email/Text M/ Zoom,etc. (Personal & Work)

Avg. Hours+Minutes/day with All

Average Day]

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
110.2

Billboards &

Local AM/FM Radio
65.7

‘Amazon
Prime/IM

Search
(Google,

Local TV Stations
105.2

Local AM/FM Radio
62.8

Email/Text/I
M/Zoom,etc.
(Personal &

Billboards & Signs
(Weekly Drivers)
54.1

Search
(Google,

Bing, etc.)
29.1

£.0% |
Forms of Ad-Supported Media:
Adults 18 or older m

12,

Bing, .. Db/Fire... Facebook

43.0

Gas Stations/Convenience Stores | signs (Weekly
Drivers)

57.4

Work)...
Local TV Stations
News/
Weat...
Instag

News/W
eather...

Shopp
| ing

Non-Premium Cable TV Networks Shoppi

Inst
agra

Amazon
Prime/IMDb/Fi ,“'i
reTV e

Email/Text/IM/Z

shopping (incl. Food/Auctions/Travel, etc.) Non-Premium Cable TV (incl. Non-Premium Cable TV

- it who use MEDICAID Low- MINNEAPOLS Networks oom,etc Food/ | ram Networks B
Instagram mm‘ cm?nmnmm 85.9 (Personal &... Auct.. | 23.4 90.9 389 Qo 16.8
overage

Amazon Pime /IMDbFireTv

m who use MEDICAID Low-Cost or Free Health Coverage = MINNEAPOLIS
® Share of Everything

for Anything _

= who use MEDICAID Low-Cost or Free Health Coverage W MINNEAPOLIS

MINNEAPOLIS DMA Scarborough R2 2025: Aug24-iul25 Qual Intab 133
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. -

Type of health insurance: Medicaid



e
Medicaid
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio

Banking/Financial/Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Instagram

® who use MEDICAID Low-Cost or Free Health Coverage

who use MEDICAID Low-
T — T 00 ot ree ealth

for an avg. of 66.4 minutes/day.

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 8 hours
and 7 minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 8 hours
and 21 minutes each day with All Forms of Ad-Supported Media. 67.% listen to Local AM/FM Radio

for an avg. of 59.3 minutes/day.

(Local Radio delivers 7.9% of Time with Ad-Supported Media.)
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Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 7 hours
and 19 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local AM/FM Radio

for an avg. of 65.9 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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21,798,721 or 75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
36.5% of all time spent daily with Ad-Supported Audio.
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228,888 or 80.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen

to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day representing 32.3%
Medicaid of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 246,226 or 77.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 39.1%
of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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209,729 or 67.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to
Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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' 103,913 or 73.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day representing 34.2%
of all time spent daily with Ad-Supported Audio.
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/ — 21,798,721 or 75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
(- —— “ sn listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
| 36.5% of all time spent daily with Ad-Supported Audio.
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| 228,888 or 80.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day representing 32.3%
of all time spent daily with Ad-Supported Audio.
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246,226 or 77.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen

-/( )}::a STl to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 39.1%
Med:ca;d of all time spent daily with Ad-Supported Audio.
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209,729 or 67.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to

Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing 38.% of all
< =

Medicaid time spent daily with Ad-Supported Audio.
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of all time spent daily with Ad-Supported Audio.
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| 103,913 or 73.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day representing 34.2%
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21,798,721 or 75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Classic Hits, and Hot AC.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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228,888 or 80.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Country,
Adult Contemporary, and Classic Hits.
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246,226 or 77.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
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209,729 or 67.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Adult
Hits, and Album Oriented Rock.
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148,787 or 52.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
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172,404 or 54.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 90.9 minutes every day representing 28.4% of all
time spent daily with Ad-Supported Video.
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/ 153,112 or 48.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch

\é == cl N Ad-Supported Local TV Stations for an average of 112.4 minutes every day representing 32.6% of all
Medicaid time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older m@.’rwg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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75,008 or 53.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 95.8 minutes every day representing 29.% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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15,946,332 or 55.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing 32.4%
| of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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148,787 or 52.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing 29.3% of all

Ms P time spent daily with Ad-Supported Video.
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/ | 172,404 or 54.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
\é }:m STl Ad-Supported Local TV Stations for an average of 90.9 minutes every day representing 28.4% of all
MediEaid time spent daily with Ad-Supported Video.
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| 153,112 or 48.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 112.4 minutes every day representing 32.6% of all

time spent daily with Ad-Supported Video.
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, 75,008 or 53.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
(C Ad-Supported Local TV Stations for an average of 95.8 minutes every day representing 29.% of all
Medicaid time spent daily with Ad-Supported Video.
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Vi

.
Medicaid

15,946,332 or 55.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Comedies, Sports, Movies, and Game Shows.
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Local TVStatJon Programs (Persons & % Reach): Adults 18 or older
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148,787 or 52.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Sports, Local News - Evening,
Local News - Morning, Comedies, and Local News - Late.

% rime Spent

Avg. Hours+Minutes/day with Local M
TV Stations: Adults 18 or older

1:50 Wogxl
who use MEDICAID Low- MINNEAPOLIS d
Cost or Free Health AE%
Coverage
u who use MEDICAID Low-Cost or Free Health Coverage u MINNEAPOLIS

Local TVStatron Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comedies

Game Shows
17.4

Food
/Coo
king
Sho...

Docu

ment

aries
7.0

Local News - | Mystery/Susp
ense/Crime

145

Local News -
Morning
27.7

Comedies
23.0

Dramas
36.3

Game Shows
215

Local News -
Late
173

Local News -
Evening
26.1

Local News -
Morning
352

Movies
222

Mystery/S Na

uspense/C |/Net
rime rk Ne
16.3

Food/
Cooki
ng
Sho...

Docu

= who use MEDICAID Low-Cost or Free Health Coverage

= MINNEAPOLIS

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde er

(Average week)
Local News - Evening

Sports

Local News - Morning
Comedies

Game Shows

Movies

Dramas
Mystery/Suspense/Crime
Local News - Late
National/Network News
Late Night Talk
Food/Cooking Shows
Daytime Talk Shows

MINNEAPOLIS

w who use MEDICAID Low-Cost or Free Health Coverage

ot Pezaae

I ——
i ———
. m————
P e ™

T ————
e —

o m—————E
o -

who use MEDICAID Low-
Cost or Free Health
Coverage

= MINNEAPOLIS

DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 133

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—Suggorted Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 18 or older

Game Shows
17.4
Local News -
Morning

L Local

News -
Late
13.8

Daytime
Talk
Shows
118

Comedies
16.1

Late Night
Talk...

National
Mystery/Susp | /N
ense/Crime k Nev
14.2

Local News -
Evening
20.0

Dramas

27.4 Food/C...

Dramas Sports

29.4

37.2
Comedies
213

Local News -
Evening
26.8

Daytime Talk
Shows
17.6

Local News -
Morning
35.2

Game Shows
215

JCrime
16.8

u who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

m MINNEAPOLIS

* Share of Everything

for Anything _




Medicaid

< »=STL

172,404 or 54.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Court
Shows, Game Shows, Local News - Morning, and Dramas.
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Medicaid
Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Local News - Evening

Sports
Local News - Morning
Comedies

Movies

Game Shows

Local News - Late
National/Network News
Dramas

Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Court Shows

153,112 or 48.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Local News - Late, Sports, Game Shows, and Comedies.
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Local TVStatlon 1 Programs (Persons & % Reach) Adults 18 or older

(Averoge week)
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75,008 or 53.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, Comedies, Court Shows, Game Shows, and Daytime Talk Shows.
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| 21,370,029 or 73.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 180.9 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.
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[ 205,561 or 72.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 175. minutes every day representing 24.4% of all time
spent daily with Ad-Supported Digital Media.
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252,683 or 79.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 214.6 minutes every day representing 33.% of all time

spent daily with Ad-Supported Digital Media.

18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

40.

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

1443

OTT TV Strea
Services
135.9

Social Media
235.6

Non-
Premium+Pr
emium
Cable...

YouTube/Tik
Tok, etc.
55.3

Online
Classes, L
Schools,
Colleges,...

al TV

Streaming

Social Media
172.2

OTT TV Streaming Services

152.8

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

1325 S

YouTube/Ti
kTok, etc.

41.2

Non-

Premium+P
remium
Cable...

Online
Classes,
Schools,
Colleges,

Universiti

Email/Text/
IM/Zoom, et

Local TV

Streaming
o

Search Sho Gam Ne
(Googl ppin  es/F ws

e, 8 S
Bing,... (in...

= who use MEDICAID Low-Cost or Free Health Coverage

m ST. LOUIS

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

‘Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
‘Social Media

Email/Text/\M/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

Streaming Audio (Local Radio/...

YouTube/TikTok, etc.
Local TV Streaming
Non-Premium+Premium Cable Streaming

Games/Fantasy/Betting Sites

Concurrent
Usage %

ing/Financial/Real Estate (Websites/Apps)

P — .25
G 035

Coverage
u who use MEDICAID Low-Cost or Free Health Coverage

Online Classes, Schools, Colleges, Universities Cost or Free Health

ST. LouIs DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Avg. Hours+Minutes/day with Ad-
ital: Adults 18 or older

who use MEDICAID Low-

Y,
h
B

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

ST. LOUIS

m ST, LOUIS
207

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Streaming Audio

Podcasts/Streami
ng Services)
95.5

OTT TV Streaming
Services
793

Social Media
214.6

Non-
Premium+Pr
emium

YouTube/Tik Cable

Streaming
46,9 Shopping
(incl....

Email/Text/l |

M/Zoom,etc.

(Personal...

Social Media
153.2

OTT TV Streaming
Services
[k

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

76.5

Non-
Premium-+Pr
emium
Cable
Streaming...

YouTube/TikT
ok, etc.

Local TV
Streaming
371

. [Pe
& W

Search Shoppi

(Goog ng
Bing (incl.

etc.)... Food...

» who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

mST. LOUIS

* Share of Everything
for Anything _



s —H

Med:ca:d

Avg. Week All EL%G"’ (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc.)
OTT TV Streaming Senvices
Social Media
News/Weather /Sports (Websites/Apps)
Banking/Financial /Real Estate (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Games/Fantasy/Betting Sites

streaming Audio (Local Radio/...
Shopping (indl. Feod/Auctions/Travel, etc.)
YouTube/TikT ok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Concurrent|
usage %

262,627 or 83.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 212. minutes every day representing 31.% of all time
spent daily with Ad-Supported Digital Media.
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105,163 or 74.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 197.8 minutes every day representing 31.3% of all time
spent daily with Ad-Supported Digital Media.
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‘ 21,370,029 or 73.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 63.4 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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205,561 or 72.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 65.7 minutes every day representing 37.6% of all time
spent daily with Ad-Supported Social Media.
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252,683 or 79.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 76.6 minutes every day representing 35.7% of all time

Med;ca;d spent daily with Ad-Supported Social Media.
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262,627 or 83.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 86.7 minutes every day representing 40.9% of all time
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97,277 or 69.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use Ad-
Supported Facebook for an average of 61.3 minutes every day representing 31.% of all time spent
daily with Ad-Supported Social Media.
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/ 21,370,029 or 73.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
.\‘,(. Ad-Supported Facebook for an average of 63.4 minutes every day representing 35.% of all time
Medicaid | spent daily with Ad-Supported Social Media.
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| 205,561 or 72.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 65.7 minutes every day representing 37.6% of all time
spent daily with Ad-Supported Social Media.
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| 252,683 or 79.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
3 Ad-Supported Facebook for an average of 76.6 minutes every day representing 35.7% of all time
Meditcaid spent daily with Ad-Supported Social Media.
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| 262,627 or 83.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
é_ Ad-Supported Facebook for an average of 86.7 minutes every day representing 40.9% of all time
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| 97,277 or 69.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use Ad-
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reaching Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage.
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; M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 17,333; Local Radio: 12,902; Non-Prem. Cable: 6,143; Local TV: 5,274
| reaching Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,542;
Social Media: 7,127; Local Radio: 6,474; Non-Prem. Cable: 3,856; Local TV: 2,783 reaching
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage.
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Top-13 Out—of -Home Medm (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

® who use MEDICAID Low-Cost or Free Health Coverage

ot * !&;ﬂ

Usage 5%

who use MEDICAID Low-

Cost or Free Health
Coverage

HUSA

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

% Time spent

(Auzroge.pay

20,235,357 or 69.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
spend an average of 41.4 minutes per day driving, seeing Billboards and Signs. 62.9% Listen to Local
Radio Stations Out-of-Home for an average of 37.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars
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Spotify

Drug Stores
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Retail Stores
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217,205 or 76.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 57.4 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local Radio
Stations Out-of-Home for an average of 39.8 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

rotol Persons:
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Shopping Malls
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240,530 or 75.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 59.5 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio
Stations Out-of-Home for an average of 40.2 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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204,051 or 65.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 37.8 minutes per day driving, seeing Billboards and Signs. 56.% Listen to Local Radio
Stations Out-of-Home for an average of 35.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
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98,597 or 70.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 28.9 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local Radio

Stations Out-of-Home for an average of 40. minutes/day.
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20,235,357 or 69.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

4 i “sn average of 41.4 minutes per day driving, seeing Billboards and Signs representing 24.7% of all Time Spent
Medicaid with Ad-Supported Out-of-Home Media.
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217,205 or 76.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

average of 57.4 minutes per day driving, seeing Billboards and Signs representing 29.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

<

Medicaid

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach "Share of Ad-Supported OOH Media"
98.0% - 507

who use MEDICAID Low- MINNEAPOLIS
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95.7%
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67.4% 66.6% 69.5%

OOH Media:

52.9%

44.5%

33.5%

27.7%
19.2% 18.9%
Weekly 8.3%
Total
Persons |
s 3,462,121 2,589,386 , 512,848 2,866,824 B 354,402 % 3,812,012 3 1,175,502 5 1,186,330 ¥ 861,375 427,644
Billboards & Signs AR1/FM Radio Movie Theaters Walking in Towns, Public Transit Grocery Stores Restaurants & Bars Shopping Malls Podcasts Health Clubs/Gyms
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

Ar
with Ad-Supported ol

commeir 574 [ERM 302 EXW 272 EEW i 07 |
® who use MEDICAID Low-Cost or Free Health Coverage B MINNEAPOLIS

MINNEAPOLIS DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 133 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,081 = Share of Everything
al for Anything _ =

All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of heaith insurance: Medicaid




£ =8Il

Medicaid

240,530 or 75.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

average of 59.5 minutes per day driving, seeing Billboards and Signs representing 35.4% of all Time Spent
with Ad-Supported Out-of-Home Media.

Weekly
Reach %

88.1%

64.8% 66.8% 68.2%
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204,051 or 65.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an
average of 37.8 minutes per day driving, seeing Billboards and Signs representing 25.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach "Share of Ad-Supported OOH Media"

98.2% 96.8%

87.2%

who use MEDICAID Low- CINCINNATI
Cost or Free Health
Coverage
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98,597 or 70.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an
average of 28.9 minutes per day driving, seeing Billboards and Signs representing 18.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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/ 217,205 or 76.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend

—\é an average of 57.4 minutes per day driving an average of 33.4 miles each day and are 133.2% more
L‘

Medicaid likely to use MN 47 (University Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Medicaid

240,530 or 75.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 59.5 minutes per day driving an average of 34.6 miles each day and are 83.% more
likely to use Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Medicaid

204,051 or 65.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 37.8 minutes per day driving an average of 22. miles each day and are 99.3% more
likely to use Queen City Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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I
98,597 or 70.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 28.9 minutes per day driving an average of 16.8 miles each day and are 51.7% more
likely to use Blue Heron Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Medicaid

‘ 8,936,549 or 30.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 32.9%
of all time spent daily with All forms of Print Media.
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116,612 or 41.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing 32.%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Pri
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0
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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93,881 or 29.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 32.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

85,140 or 27.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 32.7%
of all time spent daily with All forms of Print Media.
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27,259 or 19.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 25.3%
of all time spent daily with All forms of Print Media.

Avg. Week All Print rgme“ﬂa (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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"Advertising Actions"

Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media 100,798,601

Websites

91,706,548

Direct Mail 76,194,936 28.7%

Broadcast, Cable, & Sat TV

Video Streaming Services

38.374.360 14.5%

Local AM/FM Radio
Billboards rerirrs 10.7%
Podcasts

Audio Streaming Services

Local Broadcast TV gieppprm 14.4%

Cable TV Networks

36,478,094

Newspapers Ehpmiem

™ P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Type of health insurance: Medicaid



Social Media

Websites
Video Streaming Services

Direct Mail

"Advertising Actions"”

P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,417,025

1,289,583

529,162 13.6%

977,468

Local AM/FM Radio

547,689 14.1%

Broadcast, Cable, & Sat TV
Podcasts

Local Broadcast TV
Billboards

Newspapers

Cable TV Networks

Audio Streaming Services

288,669 7.4%

m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past
3mos Due to Ads on %)

< »=8STL

SaciatModis
Wetsites
Ll

Braadcast, Cable, & Sat TV

Video Streaming Services 332,819

Podcasts 291,168 T

Billboards gy

Local Broadcast TV 378,575

.1%
Cable TV Networks
Newspapers

Audio Streaming Services

m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past
3mos Due to Ads on %)

Medicaid

Social Media

705,209

Websites

632,310
Broadcast, Cable, & Sat TV :

437,389 22.6%

Direct Mail 587936

Video Streaming Services 266,434

Local AM/FM Radio

Podcasts gretsem
Audio Streaming Services 191,967

Billboards

178,184
Cable TV Networks

275,690

CINCINNATI

Local Broadcast TV

274,190

Newspapers

236,554 12.2%

m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media

734,380
Websites '

187
Direct Mail =

577,416 30.2%
477,189 25.0%

Broadcast, Cable, & Sat TV

689
Local AM/FM Radio g5 g, 7¢
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Video Streaming Services
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1‘955,775 10.2% =

Audio Streaming Services T AU S AL €
Cabls TV Networks SN WEST PALM BEACH-BOCA RATON

Local Broadcast TV 523,304

14.4%
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Newspapers

Podcasts

16.9%
® P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)
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